
 
 

Career Opportunity –  
German Speaking User Researcher 
 
Do you want to learn user experience design from the best in the industry? This is an 
entry-level opportunity to join UX Connections as a user experience researcher and take 
the first steps to becoming a digital professional. 
 

UX Researcher, London, UK. Part-Time. 
This hourly-paid position is available immediately for the right candidate. We’re looking for a curious, dedicated and 

inventive UX researcher to join our creative team for a research project. You’ll be conducting usability testing sessions 

and interviews with German speaking participants, with some work on-site in European countries. If you have a keen 

interest in sports and betting this is beneficial. Please send your CV with a short covering letter describing briefly why 

you’re interested in this challenge, to careers@uxconnections.com with the subject line “German Speaking User 

Researcher” 

 

Background 

UX Connections is a digital design consultancy founded in March 2013 and is the project of Chris Sainsbury, a UX 

Consultant and Professor at New York University who has worked in London and New York over the past 10 years. We 

conduct research in to the way people use digital products (apps and websites) and design beautiful solutions that 

work for them. 

 

The role 

The focus of this role is to conduct usability testing sessions and interviews with German speaking participants. The 

role is part time and is ideal for a university student in a related discipline.  

Your responsibilities will include: 

• Translation of materials from English to German 

• Conducting interviews and facilitate usability testing sessions 

• Write up detailed summaries / transcriptions of the sessions and deliver these in English.  

• Extra merit if you have basic video editing skills for adding subtitles  

• Knowledge of football, sports and betting 

 

About you 

You’ll be an enthusiastic and hard working personality – someone who wants to do the best work, be innovative and 

inspired all at the same time. Fundamentally, you’re a designer who looks at the world (and particularly digital products) 

with a questioning eye and wonders why they were made the way they were, and for what audiences. Preferably you are 

currently doing a psychology, design or computer science degree, and ideally will have knowledge of research 

methodologies.  


